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2016 Message from the President
Stewart Stone, President
The focus of our activities over the past
year has been responding to member
needs, interfacing with government, and
identifying ongoing sustainability for
Livestock Marketers of Saskatchewan
(LMS).
At the last AGM, you elected a board
that included Alan Jackson (Vice-Chair),
Roy Rutledge, John Williamson, Rhett
Parks, Ryan Rutledge, Tyler Cronkite
and myself.
You will notice our new logo as we move
forward with a fresh, modern image to
help promote your organization.
In response to a need identified by
members, we have continued efforts to
promote careers in livestock marketing
to university students. Through a
joint project with the Saskatchewan
Cattlemen’s Association, LMS worked
with the University of Saskatchewan to
offer the various events and activities
outlined in the Student Outreach Project
report in this document.
In addition, LMS has acquired the
website BeefCareers.ca aimed at high
school and college students and others
interested in careers in the cattle
industry. We are in the process of
editing and updating content to bring
the websites more in line with LMS’
messaging.
The board has met three times in person
since January and anticipates meeting
again prior to the AGM in January 2017.
As the organization that represents
livestock auction markets, assembly
yards and order buyer-dealers stations in
Saskatchewan, we continue to work with

government and other industry partners
to address issues that affect our sector.
In April, LMS submitted a letter to the
Saskatchewan Ministry of Agriculture on
the implications of retention/cancellation
of the Horned Cattle Trust legislation.
In May, Board members Stone and Parks
attended the LMAC AGM in Brussels,
Ontario. The issue of traceability and
marketers responsibilities remains an
ongoing discussion and LMS approved
a motion to support CCA’s lobby efforts
consistent with LMAC’s position.
There were no meetings of the PID
Communication Committee this past
year. How ever, the Ministry sought
industry support to make it mandatory.
While LMS abstained from responding,
that appears to be the likely outcome.
The Livestock Services of Saskatchewan
(LSSC) administers the provinces
brand inspection and brand registry.
The board of LSSC is comprised of
representatives of Saskatchewan Stock
Growers Association, Saskatchewan
Cattlemen’s Association, Saskatchewan
Cattle Feeders Association, Livestock
Marketers of Saskatchewan, and the
Saskatchewan Horse Federation. This
was an eventful year for LSSC as they
moved their head office, introduced
a new electronic entry system and
database and generally continued
with ongoing operations. Once the
new systems are fully operational,
Saskatchewan will have a state-of-theart brand management system.
LMS continues to actively represent its
members with services and industry

involvement. We are an important sector
in the Saskatchewan livestock industry
and we must continue to provide input
and actively participate with a
common voice.
My sincere thank-you to our directors
who volunteer their time on the board
and support the organization with their
talents and energy. You do make a
positive difference!
It has been an honour to serve as your
President.

LMAC Report for LMS
Rick Wright, Executive Administrator
Over the past year, the Livestock
Markets Association of Canada has
continued to represent its members on
several issues.
The number one issue facing the
livestock marketing sector are the
proposed regulatory changes that deal
with livestock movement reporting.
LMAC has worked diligently with other
industry groups to make sure that the
new regulations do not negatively affect
how we produce, move and market
livestock in Canada. The LMAC strongly
supports the Cattle Implementation Plan
(CIP) that was developed by industry
and agreed to by Government as the
“road map” to cattle traceability in
Canada.
The CFIA continues to have its own
agenda on traceability that includes
the scanning of cattle arriving at
intermediate sites such as auction
markets and buying stations. The
CIP plan calls for the use of approved
movement documents which would
accompany livestock to and from
auction markets and buying stations.
This would be much the same as the
“brand inspection manifests” currently
being used in the western provinces.
The CIP also calls for building on existing

infrastructure such as working with
current inspection services to record and
report the movement information.
Market neutrality, costs to industry
and speed of commerce combined
with animal and employee welfare are
the corner stones of the LMAC and
industry’s challenges to the proposed
regulatory changes.
Under the current proposals, feedlots
will be required to scan after delivery
and price determination. Scanning
would take place when the cattle are
processed, which could be up to 7
days after delivery. Auction markets
and buying stations would be required
to scan on delivery and prior to price
determination (weighing and selling).
This would put auction markets at a
great disadvantage against direct and
electronic sales.
The new regulations expected in early
2018 could change the entire cattle
marketing industry in Canada.
At the 2016 annual meeting the LMAC
membership agreed that the Canadian
Cattlemen’s Association lead the
defensive challenge to the proposed
regulations with full support from LMAC.

Other issues that LMAC will be working
on in 2017 will include representing
members in consultation on proposed
new transport regulations. LMAC will
continue to work on compliance and
enforcement issues with regards to
missing CCIA ear tags. The LMAC
stance is that the owner of the livestock
be held responsible for missing tags, not
the intermediate site, buyer or trucker.
Skilled labour shortages along with
“health and safety” regulations will
continue to be a priority for LMAC and
its members.
LMAC will also work to make sure that
new marketing companies that are
emerging and promoting direct sales via
the internet are forced to operate under
the same regulations as public markets
and existing internet sales are subject to.
LMAC will be looking at new ways to
continue to be financially sustainable for
the future. LMAC relies on the Provincial
assessments to fund the association and
struggles with declining cattle numbers
and some members wanting more
services and representation for less
membership fees. The LMAC will once
again review its membership policies in
2017.

LMS Aims & Purpose
• To promote, foster and advance the auction method of
competitive marketing in the livestock industry.

• To formulate and recommend plans and measures to
protect and promote the welfare of the livestock industry.

• To otherwise promote, foster and advance open and fair
competition in the marketing of livestock.

• To advocate the enactment of appropriate laws, whether
statute or regulation, affecting the marketing of livestock
and the livestock industry, and to make representation
therefore to any federal, provincial, municipal or other
regulatory authority.

• To secure uniformity in customs and grade practices in
the marketing of livestock.
• To safeguard and improve the operations of persons
engaged in the marketing of livestock in the best
interests of producers, buyers and sellers of livestock.
• To prepare and distribute educational, statistical and
economical information pertaining to the livestock
industry and livestock marketing.

• To aid in improving measures to assure financial
protection for producers, brokers, dealers, buyers and
sellers of livestock.
• To develop safe handling practices that ensure both
animals and market staff are treated under the best
possible safety standards.

Student Outreach Project
Adele Buettner, Executive Director
LMS embarked on a joint project with the Saskatchewan Cattlemen’s Association (SCA) in February 2016 to
promote careers in the cattle sector to university and high school students. The key message of the Student
Outreach Program is: “The Saskatchewan livestock industry offers a range of interesting, worthwhile career
prospects.’’
The goals of this project are to encourage additional young people to pursue careers in the cattle
industry and beef related jobs, advise university and high school students of the diversity and
professionalism of a career in the cattle sector, and enable LMS and SCA to better articulate the
options and benefits of working within their industries.

Here is an update on the projects related to this program in the 2016 year:

UNIVERSITY LECTURE SERIES

FIELD TRIP

• In March of 2016 Stewart Stone,
LMS President of the Board,
and Joe Jackson of JGL Cattle
Company provided three lectures
each to the Grain & Livestock
Marketing class at the University
of Saskatchewan. They talked
about the livestock marketing
process with 120 agriculture
students.

• On October 14, 2016, project staff facilitated a field trip to Saskatoon Livestock
Sales for 20 undergrad and graduate students from the College of Agriculture
& Bioresources
who expressed an
interest in seeing
how auction markets
are managed and
how a cattle sale
is run. Over half of
the participants
had never been to
a livestock auction
before and found it
very informative.

• On September 28, 2016, Joe
Jackson was the guest speaker at
the University of Saskatchewan
third-year Principles of Selling
course. He discussed strategies
and tactics for making a sale in
the cattle market.
• On October 6, 2016, Ryan
Hurlburt of Saskatoon Livestock
Sales discussed livestock
marketing methods as a
presenter in the University of
Saskatchewan’s Agriculture
Marketing Systems class.
• Plans are underway to have at
least 3 cattle sector presentations
to the Grain & Livestock
Marketing class in the January to
April 2017 term at the University
of Saskatchewan. Other course
instructors have also shown
interest in inviting guest speakers
to their classes as well.

• Two thirds of
students on the
field trip reported
having no farm
background, while
the other third had
a connection to a
farming or ranching
background. 94
percent reported
that they plan
to remain in
Saskatchewan after
graduating and 56 percent of the students on the field trip indicated that they
have plans to work in the cattle industry after they graduate.
• Areas of interest mentioned included: management and marketing, accounting,
order buying, forage and range management and research.
• A similar field trip will be offered during the spring session at the University of
Saskatchewan to a beef production facility.

SCHOLARSHIPS
• Two awards were researched and offered through the College of Agriculture Awards Program:
– Saskatchewan Cattlemen’s Association (SCA) Award of $2,000, presented to recognize students in their third year of either
a Bachelor of Science in Agriculture (BSA) program or a Bachelor of Science Animal Bioscience program that have career
ambitions related to the cattle industry. To be eligible, students had to submit an essay of 200-300 words demonstrating their
intent to pursue a career in the cattle industry and have a minimum academic average of 70%.
– Livestock Marketers of Saskatchewan (LMS) Award of $2,000, presented to recognize students enrolled in their third or
fourth year of either a Bachelor of Science in Agricultural Economics, a Bachelor of Science in Agribusiness, a Bachelor of
Science in Animal Science, or a Bachelor of Science in Animal BioScience at the College of Agriculture and Bioresources. To
be eligible, students had to submit an essay of 250-1,000 words outlining their involvement in cattle sales or marketing and/
or demonstrating their intent to pursue a career in livestock marketing and have a minimum academic average of 70%.
Both awards were presented to the recipients at the November 18th Awards Gala.

CAMPUS OUTREACH

CAREER FAIR

• LMS and SCA hosted an information session at the University of Saskatchewan
Agriculture Students Lounge on September 29, 2016 to talk to students about
career opportunities in Saskatchewan’s cattle sector.

• Project staff worked with both SCA
and LMS to create a new display
as well as handout resources to
educate interested students on
important career opportunities in
Saskatchewan’s beef industry.

• LMS Board member
Alan Jackson, SCA’s
Beef Production
Specialist Marianne
Possberg and
Saskatoon Livestock
Sales Auctioneer Ryan
Hurlburt spoke to 35
engaged students
about careers in cattle
buying, production,
research, animal
health, and auction
markets. Great
Western Brewing
donated beer and
LMS/SCA supplied
burgers for the ninety
minute session that
brought out students
from all years and
multiple programs.
• Some comments from
the students were
that they do not see
many job postings
from auction markets and are unsure what opportunities are available during
the summer. Due to the nature of the cattle industry, summer is a slow season
and is not often conducive to student work. Cattle-related businesses interested
in hiring university students were encouraged to explore mentorship or co-op
programs, those that could be offered during the school year and worked into
the class schedule.

• On November 2, 2016, LMS
and SCA shared a booth at the
University of Saskatchewan College
of Agriculture & Bioresources’ 2016
Career Fair to promote careers in
the cattle sector.

• Rhett Parks of Whitewood Livestock
Sales volunteered at the booth
and interact with the students.
He estimated that he spoke with
about 160 students during the
course of the day. “This was a
really worthwhile event,” he said.
“A number of the students I talked
to have an interest in the cattle
industry but were not totally aware
of all of the career opportunities we
have in our industry.”

STUDENT OUTREACH PROJECT continued

NEW ONLINE RESOURCES – BEEFCAREERS.CA
• In the summer of 2016, an
opportunity came available to
repurpose an existing website that
already contained a considerable
amount of resources related to
this project’s scope. The website
beefcareers.weebly.com “Beef Is Your
Future” was created as a collaborative
effort by three undergraduate
students in partial fulfillment of
the requirements for the AN SC
479/499 Integrative Problem Solving
course at the University of Alberta in
Edmonton, Alberta, Canada.
• On average, the site sees about 450
unique visitors each week. The site
has a detailed and comprehensive
listing of cattle industry employment
opportunities ranging from Feed
Mill Worker to Animal Health
Technologist. BeefCareers currently
hosts nine video profiles of industry
members, background information

on the industry and a long list of
resources and related websites to
complement the job information.
• It was felt that this website would
provide valuable resources to jobseekers in the cattle sector and
the depth and type of information
directly corresponded to the
objectives and deliverables for this
project. The decision was made to
allocate the funds in the budget
earmarked for ‘new online course
materials’ towards repurposing the
BeefCareers website rather than to
developing new online resources
for high school students as we had
neither the funds nor the time to
complete them effectively.
• The original owners of the website
were amenable to transferring
ownership to LMS. The URL for the
website was “beefcareers.weebly.

com”. Project staff applied for the
domain “beefcareers.ca” and has
implemented an automatic redirect
from beefcareers.ca to the content on
beefcareers.weebly.com. The website
has been updated with information
about LMS and SCA and the theme
and colours have been modernized.
• Because the project was initially
done at the University of Alberta,
the content skews towards Alberta
sourced information, (ie. citing
Alberta Agriculture, Alberta salary
averages, University of Alberta
courses, etc). The next step is to
remove the Alberta specific salary
information and add links to the
bottom of each career to existing
Saskatchewan career websites that
include up-to-date salary information.

VIDEO PROFILES
• Although creating video profiles is not a part of this project specifically, we are working assist the Saskatchewan Ministry of
Agriculture to identify potential interviewees for the Ministry’s thinkAG initiative.
• Project staff surveyed SCA and LMS members and identified candidates in the cattle sector that the Ministry can profile in
videos about careers in the cattle sector. Several suggestions were provided to the Ministry in May 2016. The Ministry has
indicated that SCA-LMS will be notified if they profile these individuals. Project staff have requested that SCA and LMS have
the opportunity to review initial videos and assist with promoting completed videos.
LMS has applied to the Saskatchewan Beef Industry Development Fund (SBIDF) to continue the project into 2017 and expand
our partnership to include additional activities. Stay tuned!

LMS Members 2016
Candiac Auction Mart Ltd.
Jameson Gilroy & B & L Livestock Ltd.
Heartland Livestock Services
Saskatoon Livestock Sales Ltd.
Cowtown Livestock Exchange Inc.
Edwards Livestock Centre
Greiner & Sons Livestock Ltd.

Holdstock Livestock Ltd.
Johnstone Auction Mart Ltd.
Just Livestock Ltd.
Kelvington Stockyards
Mankota Stockmen’s Weigh Co.
Meadow Lake Stockyards Ltd.
Miller Livestock Order/Buy Co. Ltd.
Associate Members: The Heartford

Prairie Livestock
Spiritwood Stockyards (1984) Ltd.
Weyburn Livestock Exchange
Whitewood Livestock Sales
Spiritwood Stockyards (1984) Ltd.
Shaunavon Livestock Sales Ltd.
Gibson Livestock (1981) Ltd.

2017 Initiatives and Activities
Some activities to look for in the coming year:
Cattle Market Opinions
The LMS office will be commissioning a series of 10 minute video segments or short
articles contributed by industry experts (businessmen, ranchers, market analysts,
researchers, nutritionists, veterinarians, etc.) that will express an opinion on a topic that
has been identified by the LMS Board and membership. These will be available on the
LMS website and by e-blast on each publishing day.
If you have a suggestion for a topic or would like to sponsor a segment, please contact
the LMS office at 1-306-933-4404.

Bi-Monthly Training Session (Seminar/Webinar)
LMS members were polled on topics that they would like to see offered as a seminar/
webinar for their staff and customers. These training sessions will be hosted at member
auction marts on non-sale days and be facilitated by an industry expert. Some topics
that will be covered include: market education, regulatory issues, labour issues and
employee retention, traceability, herd health and legal advice for liabilities, defaults,
employment fraud etc.
Stay tuned to livestockmarketers.ca for the schedule or sign up for our newsletter on the
website.

NEwsletter
The LMS member’s newsletter will be distributed seasonally includes an update on LMS
activities and events, as well as relevant industry issues and topics. With distribution
to all of LMS members, their staff, breed associations, media, health and veterinary
organizations and industry related businesses these newsletters reach people across
the 4 western provinces. To sign up for the next edition of the newsletter, visit
livestockmarketers.ca.
If you would like to sponsor an article or place an ad in the next issue, please contact the
LMS office at 1-306-933-4404

President:
Stewart Stone
Heartland Livestock Services
Vice President:
Alan Jackson
JGL Livestock
Director:
Tyler Cronkhite
Cowtown Livestock Exchange
Director:
Rhett Parks
Whitewood Livestock Sales
Director:
Roy Rutledge
Weyburn Livestock Exchange
Director:
Ryan Rutledge
Assiniboia Livestock Auction

Livestock Handling Practices for Marketing Centre Staff
and accompanying DVD
$79.95 plus $15.00 Shapping & Handing, and GST
To further enhance the quality of livestock marketing
operations for the industry at large, the Livestock
Marketers of Saskatchewan Inc. (LMS) compiled this
inaugural safe and humane handling manual.
Current, straight-forward and easy to understand,
this manual introduces new employees to auction
market operations and is a handy reference for
all employees. The manual addresses employee
safety within the context of humane and
responsible animal care and should only be
used as a supplement to, but not a replacement for an
employee safety manual.
To order your copy, contact the LMS office at 1-306-933-4404 or
office@agribiz.ca
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